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“The solution to most of the issues we agencies are wrestling with lie with our ability to
communicate with the Public.” -Corky Pugh, Director, Alabama Wildlife and Freshwater Fisheries.
State wildlife agencies know that it is critical to communicate with the public. Marketing is about
getting people to pay attention to what you want them to hear.

Marketing is about branding your agency. The key to branding is that your customers see something
about themselves in your brand. Your brand should be the mirror through which your customers see
themselves. It is not a description of your agency, it is a description of your customers. Good
marketing helps people make a connection to your agency and your mission because they see a positive
image of themselves in your brand.

What do state wildlife agencies sell? A fishing license is just a piece of paper. What we really sell is: self
image, party stories, increased heart rate, bragging rights, heritage, etc. These are the products that
attract our customers. We sell adventure!

Good marketing efforts:
1. willincrease public recognition of your agency
2. Create public support for agency efforts and wildlife issues
3. Recruit hunters and anglers.

Wildlife recreation must compete with other activities for people’s time. Hunting and fishing compete
with golfing, skiing, biking and even trips to the tropics. We are very good at communicating with our
core audience by placing articles in sportsmen’s magazines. But we neglect the opportunity to reach
new audiences through new venues such as golf and skiing magazines.

In Colorado we have had great success working with the Colorado Tourism Office. Now they are
promoting Colorado fishing and hunting alongside rafting, hiking, and skiing. The Tourism Office is even
providing funding for our agency to travel to other states to promote Colorado elk hunting.

Good marketing will help your agency keep existing customers, bring back past customers and find new
ones. The key is to help people see themselves in what you are about.





