Marketing Conservation Education to Diverse Audiences
Germaine White, Confederated Salish and Kootenai Tribes

My presentation centered on the State-Tribal Cooperative Agreement (Agreement) as a
model for the management of fish and wildlife on the Flathead Indian Reservation and
gradually how the Agreement has helped to make an enormous difference in the
interactions between the State of Montana Fish, Wildlife and Parks and the Confederated
Salish and Kootenai Tribes Division of Fish, Wildlife, Recreation and Conservation in
how we manage the fish and wildlife resource.

I began by putting the Agreement in some historical context. There was a lot of history
to overcome, but in 1990, the Confederated Salish and Kootenai Tribes and the State of
Montana entered into an historic agreement to cooperatively manage bird hunting and
fishing on the Flathead Indian Reservation.

Cooperative management involves the Tribes and the State of Montana working together
with private citizens to set goals and objectives and to develop and implement plans and
policies to achieve them. Both the Tribes and the State believe that the problems
surrounding bird hunting and fishing on the Reservation can best be solved through a
spirit of cooperation rather than litigation. There was a need to develop licensing and
regulation of bird hunters and anglers on the Reservation. At stake was access to over 1.2
million acres of some of the best bird hunting and fishing in the nation.

In conclusion | offered an invitation and challenge to the fish and wildlife agencies in
attendance to continue the work that started in Montana and build new bridges of
understanding and cooperation with tribal communities.
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The highlights of the presentation were:

Design programs that attract a diverse audience

Design meaningful programs

Design programs that participants experience success
Recipe for Successful Youth Programs

1. Parents

2. Volunteers

3. Educators

4. Partners

Utilizing existing youth organizations to attract participants
Challenges that are sometimes encounter when developing programs for
diverse audiences.

1. Transportation

2. Equipment

3. Locations

4. Elimination of Stereotypes

5. Mentors/ Leaders



OUTDOOR EDUCATION

Tne MSU Extension oul
prograrns in soutnesa
clesigned to reconnect
citizenry, eJoerJrnJJ/ Lhr se
oredorninantly in urban areas, \/\/J"Eh the
ngd.

Trnirougn fisning, archery, nurter an

outcdoor education prograrms, yout h aricl

aclults int Wayne r‘oun"r/ are increasirg
thelr experiences with Michigarn’s netural
2

._




Passing On The rleritage of
Fishing and Flunting

rograrms that involve/irmrmerse youtr i
tne outdoors over arn extencded period
Prograrms grourncled in the cormemunity ancd
share the stories of that cornrmunity

Prograrms tnat enable yourigsters to
access the outdoors

PROGRANM DIVERSITY




D

N
LL]
Q)
LL]
L,

LL]
Al

N
LL]
—1
D)
LL,
)
N
LL]

Q)
D)
N




Recipe for
successiul You n Programs

Elrarents
Elvolunteers
ElEducators

Partnerg

r\'-<|—']\J rs




PARENTS




RANDPARENTS

VOLUNTEERS




VOLUNTEERS

W)
L,

LL|

¢

VOLUNTE




EDUCATORS

EDUCATORS




PAR

(Y

2

[NER

PARTIC
PrOG

w=Szlvetion Arrny

«=Delrolt Recreation
Departrnernt

«Farndale Recreation
Departrnernt

“<Boys & Girls Clubs of
Southeast Michigzar)

= Oziklarid Coury !

o
@

{

APANTS |
s AMMING

N

«\Wayne Cournty 4-r

«Chilcdren’s

Detrolt
= \\Narren F

s Horne of

secreation

Departrnent

L Mleria




CHALLENGES
STRANSPORTATION
SEQUIPMENT
° LOCATIONS

*ELIMINATION O

5 orvegs

S MENTORS / LEADERS
MEANINGFUL EXPERIENCES

10



NATURAL RESOURCES PROGHRAM
OVERVIEW

11



	Germaine White
	Gary Williams



